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ANALYST INSIGHT

“Consumers are using smartphones to enhance the shopping experience and disrupting retail in the process. They are using apps
not only to save time and money but to become more knowledgeable about products and to interact in new ways with retailers and
brands. Retailers need to embrace mobile commerce apps—both their own and popular third-party apps—as a way to give
consumers a differentiated shopping experience that can combat showrooming.”

— Jennifer Kent, Senior Analyst, Parks Associates
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